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Unique Paper Code : 24tl302

Name of the Paper : Principles of Marketing

Your Roll No,...............

Name of the Course : Restructured FYUP (Comme rce)

Semester : III

Duration : 3 Hours Maximum Marks : 75

I . Write your Roll No. on the top immediate ly on receipt of this que stion paper.

2. Attempt all questions.

3. All parts of a question must be attempted together.

4. All questions carry equal marks.

5. Answers may be written either in English or Hindi; but the same medium should

be used throughout the paper.
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{a) What do you understand by marketing concept? How it is different from

selling concept? (8)

(b) Explain how changes in socio-cultural environment affect marketing decisions.

(1)
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(m) ftqvm Md t enq wr <q-st i? rc ffi erfinron * fr-q q-6R Fr;r *?

(re) qRqr dfrq ft, qrcrfuo-{rqfuo qrdw{ur I cffi{, G.cqr fr"m- * ft{
u-+n qqrkd 6-d l?

OR

(a) Why marketing is important for Business Enterprises, Customers and Society?

(8)

(b) Explain briefly the micro environmental factors affecting marketing decisions.

(7)
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(a) Discuss the major bases of positioning a product/ service in the market.

(8)

(b) Explain the consumer buying process with an example. (1)

(m) rerczt-* d qrdR + p{rRil 6-G srA q<q eimt d qd dfuqr

(t<) sq++flr reta cBqr fr l-eratur qGd qrc<r dfrsr

OR

(a) Discuss the various factors which influence consumers' buying decisions.

(8)

(b) Is there any need to segment the markets? If yes, why? What are the various

bases used for segmentation? (7)
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3. (a)
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What do you understand by product? What are the various levels of a

product? (8)

(b) Differentiate between penetration pricing and skimming pricing. Which pricing

policy would you recommend for a new product? (7)
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OR

(a) Discuss the cost- oriented pricing strategies. (8)

(b) Diflerentiate between convenience goods, shopping goods and specialty

goods. (7)

(*,') arra-y+e {q fukur i"rftfrq} d qqt dfrqr

(re) gBtlr str3}, frmc qtgsi} sfu friq<r qtr* * ftq r*t eil{sr

(a) Define and differentiate between intensive distribution, selective distribution

and exclusive distribution. (8)

(b) Write a note on promotion mix. (7)

(m.) rrat fr-+<ur, qq-<rero fr'fiur irh rr;q ftil{ur + cfr{rkd dfrs vs E{+ A-q

3l<R ftlrggl

(u) t-etl't ft"r l-t ftqfi frtuql

OR

(a) "Advertising is a waste". Critically examine this statement. (8)

(1)
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(b) Write a note on the importance of marketing channels.
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(o.) 'fr"-an-+ q.l *'r gs tnem qiT eil-#q-cril-6 qterur dftql

(rs) frq'rr +ri+- + =r6Er .r{ t'wfi ftftql

5. Write Short Notes on any three of the following:

(a) Elements of Distribution Logistics

(b) Overcoming problems of Rural Marketing

(c) Stages in New Product Development

(d) Online Marketing

(e) Post Purchase Consumer Behaviour

(0 Direct Marketing
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