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Instructions for Candidates

1.  Write your Roll No. on the top immediately on receipt of this question paper.

2. Attempt all questions.

3. All parts of a question must be attempted together.

4. All questions carry equal marks.

5. Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.
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(a) What do you understand by marketing concept? How it is different from

selling concept? (8)

{b) Explain how changes in socio-cultural environment affect marketing decisions.

(7)
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OR

(a) Why marketing is important for Business Enterprises, Customers and Society?

(8)

(b) Explain briefly the micro environmental factors affecting marketing decisions.
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2. (a) Discuss the major bases of positioning a product/ service in the market.
®)
(b) Explain the consumer buying process with an example. (7)
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(a) Discuss the various factors which influence consumers’ buying decisions.

(8)

(b) Is there any need to segment the markets? If yes, why? What are the various

bases used for segmentation? (7)
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(a) What do you understand by product? What are the various levels of a
product? (8)

(b) Differentiate between penetration pricing and skimming pricing. Which pricing
policy would you recommend for a new product? @)
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OR
(a) Discuss the cost- oriented pricing strategies. (8)

(b) Differentiate between convenience goods, shopping goods and specialty
goods. (7)
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(a) Define and differentiate between intensive distribution, selective distribution
and exclusive distribution. (8)

(b) Write a note on promotion mix. 7
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OR
(a) "Advertising is a waste". Critically examine this statement. (8)
(b) Write a note on the importance of marketing channels. (7)
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5. Write Short Notes on any three of the following: . (5x3=15)
(a) Elements of Distribution Logistics
(b) Overcoming problems of Rural Marketing
(c) Stages in New Product Development
(d) Online Marketing
(e) Post Purchase Consumer Behaviour
(f) Direct Marketing
frafifaa ¥ ¥ el @7 w wlera foafr Rl
(&) feor woffes @ et
(@) wwtr fagoe @i e W e wr wn
(1) ¢ I & T it sy
(a) SFemET fEuue
(3) w@dT IWFUT IUHIET FABR

(7)) wewer faguer

(300)



