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Instructions for candidates:

1. Write your Roll No. on the top immediately on receipt of this question paper.

2. Attempt all questions.

3. Parl of the questions to be attempted together.

4. If question paper has Part- a/b/c (write appropriate direction).

5. Al1 questions carry equal marks.

Ql. (a) Distinguish between primary and secondary sources ofdata collection related to the

business environment? (9)

(b) Describe the economic and socio-cultural environmental analysis for a business plan with

a suitable example. (9)

OR

(c) Explain the technological and political-legal environment for idea generation of a business

plan. (9)

(d) Examine the role ofpersonal observation in enhancing creativity in business research. (9)

llN



Q2. (a) Franchising is becoming a prominent way of doing business. Comment.

(b) Define the concept and different components ofthe pre-feasibility study.

OR

(c) What is Business Process Outsourcing? What are its merits and demerits?

(d) Social media is creating opporhrnities for new entrepreneurs. Discuss.

(e)

(e)

(e)

(e)

Q3. (a) What are the different aspects ofthe technical and economic feasibility study? (9)

(b) Explain various sources "rI* available for the implementation of a project. (9)

(c) Explain various steps involved in the preparation ofthe feasibility report. (9)

(d) Explain the analysis of demand and commercial viability in the feasibility study of a

business. (9)

Q4. (a) What is the role ofthe project manager in a project? What are the different contexts of

a Project? (18)

OR

(b) What are the various methods and procedures for the project management plan? ( 18)

Q5. Write a short note on any three of the following (6*3:18)

(a) Development of a Prototype

(b) Elements of the business plan

(c) presentation olthe business plan

(d) Test marketing of the business plan
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