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Maximum Marks : 90

Y,rr6. : 90

Instructions for Candidates
1. Write your Rol[ No. on the top immediately on receipt of this question paper.
2. Questions l-4 carry 18 marks each. Each question offers an internal choice.
3. Question 5 is of 18 marks. Attempt any three parts from Question No. 5.
4. Parts of the questions to be attempted together.
5. All questions carry equal marks.
6. Answbrs may be written either in Engtish or Hindi; but the same medium should

be used throughout the paper.
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(a) Define advertising and explain nature of advertising in modern marketing
with suitable examples. (9)

(b) Explain the main objectives ofadvertising and describe different types of
advertising such as informative, persuasive, and reminder advertising with
examples. (9)

OR

(c) Explain the AIDA model of advertising in detail and explain how it helps in
attracting, creating interest, and influencing consumer buying behaviour.
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What is advertising budget? Explain importance of advertising budget'

and describe any one method of setting advertising budget with suitable

example. (9)

(a) Explain the concept of advertising media and describe major media types

such as television, newspaper, and digital media along with their advantages

and limitations. (9)

(b) Discuss the important factors that influence the selection of advertising media

such as cost, reach, audience, and frequency with suitable examples. (9)

OR

(c) What is media planning? Explain its importance in advertising and describe

the steps involved in preparing an effective media plan (9)

(d) Explain the concept of media scheduling and describe different methods such

as continuity, flighting, and pulsing with simple examples. (9)

(a) What do you mean by advertising appeals? Explain different types of appeals

used in advertising with suitable examples. (9)

(b) Differentiate between emotional and rational appeals by taking help of suitable

examples from real advertisements. (9)

OR

(c) What is advertising copy? Explain its meaning and importance in developing

effective advertising messages. (9)

(d) Describe the main elements of a print advertisement. (9)

(a) What is advertising effectiveness? Explain its importance for marketers and

businesses in evaluating advertising performance. (9)

(b) Explain the concept of pre-testing of advertisements and describe any two

methods used before releasing advertisements with examples. (9)

OR

(c) What is advertising effectiveness? Explarn rhe rationale for measuring

advertising effectiveness for companies and tii':ir decision making. (9)

(d) Explain post testing techniques used to evaluate the performance and impact

of advertisements after they are released with suitable exarnples. (9)
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'5. Write short notes or the following (attempt any three)

(a) Role and functions ofan advertising agency

(b) Types of advertising agencies

(c) Methods of agency remuneration

(d) Ethical issues in advertising in India with examples

(e) Legal aspects of advertising in India

(6+6+6= 18)

(o') Rarn (Advertising) * cfuilR-d dfts *{ svgt Y<rrtoi * uv utgH-o

rr+Ett + A-drr{ fr v-rft * qrer dftqr (c)

(e) ft-arv,t * ne sM * qr@r qflfrq ft Efuqv-*,n * ftilrn ft fr S{-{rtro.
( informative ), *ro (persuasive), *t a1;trrrt (reminder) fratc-{ 6I Tffrwr {B(
sot{ dfrqr (c)

tsrerdt

(r) A-arv-r * wr{As rfsd * fr{ar t qrsr dfrq $t eq!ffiq ft qa sqq}mrfr

d inq'ffid q..ti, fi +fl q..{+ *t s+d rqH + qe-6R d nqlR-d qt} } *t rrq
q<t*r (c)

(v ) ft-arr<cu-c ( Advertisins budset ) er I ? ft-arq-+ qwc * rre fr qrqr dfts 3fu

scgffi 3ErE1trr * qrq fr-arq<sffi RtfR'il fi+ + ffi rt v+. frfu qr qtrt{

dfrsr (c)

(o,) ftarmarat (Advertising media) fr irqqr<w YrsEq *t vgqrtq+ S+ 2.&Effi,

rrlflim qlr ntr Eft-rd fiEcr + atrt ft ffqroil ql q+{ dfrqr (c )

(e) ft-arq{ rrq{ * qlrt d eqrE-d 6r+ qre aa-€Tt t'r.fr1 i+ arrt (<*o), rg
(reach), <rlo (audience),'*t urgfr (n"quen"y) w cvgm rcraot * qrE wl
dftsr (c)

SIzraIt

(.r) teqr.atftq (ueata planning) q1 +? R-f,tr{i Eff+ qEE d qrtqr dfrs d{
v6 yrnfr *Bcr +fir +qR ol+ + rlrR-d qi!il fi qulT dfrqr (e)
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(q) fffur Mu (uedia scheduling) d rsuRqIT d <r*rge *t freq at+ e+
ftt tf,t (continuity), wrge'{r (nigntmg), *i qRfir (pulsing) qr tra verao} *
{r'r qoft dfrqr (s)

(c' ) E-arr< ilfte ( edvertising appeats ) i wot et nrs4 * ? ft-dtr{ + 3c+rr fr w+
sl* frFrqn-6R d qft€d wgmyqre<q] *<rqqcf,.Esr (c)

(re) cnaEo, ffi fr vsr+<r tol rrFHraFF (emotionat) *i d-frq( (rationat)

B{ftf, + {-{ 3;6q H€ dftsr (c)

iJIITEI

(rr ) ft-an-t tift ( Advertising copy) wr t ? c{re ftflq-{ *$ ffid q,ti I Ec+ JI{
sk T6€ fr qrsr dfrqr (c)

(s) Yr trc ft-attr{ (Prinr advertisement) * 1et n-d mr qqi{ dfrqr (e)

(c') E-am< mmfi-tm (Advertising effectiveness) er*? ftErq-t y-crlT+ Tst6-{+
lMS *i e-qgrd + frs ErA qre d qrqr dfrqr (c)

(€) G-flrq*- + ff -tHrr ( pre-testing) fr wunw d qrcrs *{ A-alla ilt ot+ +
y6+ Bc+rr d w+ q|fr ffi A frOri qr vcrgrur {Bn qfr dfrqr (c)

BISTET

(rr) E-*rq-r lvnin-t-dr er i? otfut- *i Er+ trc e+ * ftq A-drc-{ eqrEfi-trdr d
qrc+ + ild (rationate) * qrqr dftqr (e)

(u ) E-an-+ urft di * qrq Bq+ trqfn *t yqn cl {si+t 6l} A Rs Bc+{ fr ilr+
qrfr Ae-tfur (post-testing) <-+frn- d Wm ycrrroi d {rq <rsEsr

5. ffitu6 w ffiq frqfi fttus (+{ * *a rqn ot),
(m) r'+.E-f,rmRfrfr6 $o.r *<or4r
(e) ft-am vffi * yanr

(q) vifrqftxR-o (remuneration) frftffir
(u) urca S ft-dffi I fRc- It (Ethical issues) *t vsr6{orr

(s) qrre + E-drr{ + or1ft wqr

(c)

(c+c+o=re)
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