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Instructions for Candidates

Write your Roll No. on the top immediately on receipt of this question paper.
Attempt All Questions.

Part of the questions to be attempted together.

All questions carry equal marks.
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a. Explain the different components of the managerial aspects of a small business?.
b. * An entrepreneur is a manager of his own business.” Elucidate.

OR
c. Detail the technical and professional skills required for managing a small business?
d. Elaborate the different functions of managers in a small business unit?
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a. Discuss the social and environmental concerns a small business needs to address.
b. Small business abide by many legal and banking regulations. Explain.

OR
c. How do small business manage their human capital?

Answers may be written either in English or Hindi; but the same medium should be used
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d.Small business enjoy a very small market share in the industry. How do they cope up to stay in the

industry?
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®
a. Illustrate the concept of small business’ Quality-Quantity-Price trade off in marketing decisions.(9)
b. What is a market gap? Explain the different types of market gaps. ©)
OR
¢. Deal with the sales and distribution aspects of small business in the era of technological advancement.
€))
d. Discuss the scope provided to small business through E-Tendering and Tender marketing. 9
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Explain the measurement and management techniques pertaining to financial and marketing
domains of a small business. (18)
OR _
Discuss the quantitative and qualitative benchmark parameters of a successful small businesses
emphasising financial and marketing aspects. (18)
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Write short note on any three of the following:
AdWords

Internal measures of SEO

E-mail Marketing

Dos and Don’ts of Social Media Marketing
. Display Network
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