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Instructions for Candidates

1.  Write your Roll No. on the top immediately on receipt
of this question paper.

2. Attempt all questions.

3. Answers may be written either in English or Hindi;

but the same medium should be used throughout the

paper.
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(@) Ffefae wef w At fEofiet fafaw) (8)
(a) What is advertising? Describe its importance in (i) A= wQ
the business. (7)
(b) What do you mean by social advertising? Give (ii) R
Examples. (8)
o 4. (%) fammw fvm of fasme sfes & Foaea & 9=
r

(a) Distinguish between direct action advertising and

s @t weradierar @ 99 W9 wwa 27 (7)

indirect action advertising. (7) () T TRl T R e WREE e v
(b) Critically examine DAGMAR approach in setting T IR S (8)
advertising objectives. (8)
ar

(a) Describe various stages defined in the AIDA
model to understand a consumer’s journey from

ignorance of a product to its purchase. (7

(b) What is communication? Explain the various
elements in the communication process in the

context of marketing. (8)

Or
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(@) @R a1 27 fauue & vl & gaw wiea ¥ fafes (a) What do you mean by advertising budget?
e @t aweEr DR (8) Discuss the important method of setting advertising
budget. (7)

a1

(b) What is media planning? Describe various decisions

to be taken while drawing the media plan of an

(%) fommoer anle & smuer @ sfmE 27 s awie ( o (
Freffe @t @ weant Ry w o R

organisation. (8)

(7) | 3. (a) What are different advertising media available to

an advertiser? Evaluate newspaper & magazines

(@) e fraee T 27 fmd g o @it demr s as a medium of advertising. (7
T fow o= 9w fafver folal @ el s

(b) Explain the various factors that should be kept in

(8) - , mind while deciding about the advertising media
to be used. (8)
3 (@) Tasmoeerar & fog Suom fafvr e wrems = 27
! . Or
TR UF 3R sy = e wemwm @ o A
TATERA Y (7) (a) What do you mean by advertising copy? What are
( : ( the requirements of an effective copy? (7)
(@) Swam fe o= 9o fasmee e & aR ¥ Fol ol
(b) Write short notes on the following items (8)
W AW ¥ W WH 9 AT wrel @ wwen
50 (8) (1) Scientific copy

(i) Prestige copy
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(a) How can advertising department measures the
effectiveness of an advertisement after execution

of a full advertisement campaign? (7)

(b) Define advertising agency. Give example of Indian

advertising agencies. (8)
Or

(a) Discuss the role of ASCI in regulating advertising
in India. (7

(b) When can an advertisement become deceptive?
What are the remedies available against deceptive

advertising. (8)

(a) Explain the rational buying motives of consumers

with examples. (7)

(b) “The objective of personal selling is not to close

a sale but to build long term relationships”. Explain.

(8)
Or

(a) What is Prospecting? Explain the methods of
identifying the prospects in Personal Selling. (7)
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(b) Write short notes on the following item (8)
(i) Sales audit
(i1) Tour diary

(iii) Sales manual
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