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Discuss the importance of sustainability development

goals for global marketing scenario. (18)

(b) Explain the difference between traditional

marketing and sustainability marketing.

(c) Explain relation between ethics in business aid

sustainability marketing? Give examples.

(6x 3= l8)
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5. Write short notes on rny three of following options :

(a) Land Below Sea

) ) (b) Sustainable positioning strategies
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( a es should be focusing

(c) Sustainable product life cycle (6x3:18)

OR

Discuss the structure, role and aim of setting up

NGT and how does it help in ensuring the compliance'

of Environment Protection Act with one leading

case. ( 18)
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(b) Differentiate Green Marketing with Sustainability

Marketing.

(c) How can supply chains help in developing

sustainability marketing? (6x3=18)
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Explain various Enthusiasts to understand consumer

behavior in sustainability marketing. (18)

OR

(a) Write a detailed note on marketing environment

for sustainability marketing. ( l0)

(b) How do you think companies should change their

segmentation to help sustainability? (8)
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3. Write short note on following:

(i) Triple Bottom Line (e)

(ii) 3Rs

OR

How is Sustainability Marketing mix more elaborative

over Traditional Marketing Mix? ( 18)
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(a) Explain the concept of Sustainable Consumption

with suitable examples. (9)

(b) Differentiate between sustainable products and

sustainable brands with suitable examples. (9)

OR

(a) What do you understand by sustainable

pricing?

879 5

') i )

(e)))

4

P.T.O.


