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(a) “Holistic marketing requires a more representative
set of marketing mix in addition to 4 Ps of Product,

"

Price, Place and Promotion.” Explain giving

suitable examples.

(b) “Marketing is not merely selling”. Examine the
statement and discuss the nature and scope of

marketing.

OR

(¢c) Discuss the wvarious marketing concepts/
philosophies that help marketing managers in
formulating strategies for the efficient conduct of

business. Do you think that the societal marketing
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OR

(c) “Advertising is a social waste”. Critically examine

the statement.

(d) In the last few years, rural markets have shown
tremendous growth. What modifications in the
marketing mix should be undertaken by marketers

while offering products in rural markets?
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(a) A marketing manager of a company has to
formulate strategies to promote a new brand of
electric car. Discuss the blend of the various
promotion mix elements under the Integrated

Marketing Communication.

(b) Explain the meaning of Digital marketing. Does a

consumer significantly benefit from this form of

marketing strategy?
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concept is at its best to be adopted by the marketer
for achieving the greatest success at the

marketplace?

The marketing manager of the electronics goods
company wants to scan the marketing environment.
Explain the economic and technological
environmental factors that will affect his marketing

decisions.

(31) “wmwr fmomr @ g Iee, T, W@ SR WER

(%)

& 4-0 & o fawom fisor & siftes wiatAfe
Qe W FEEedl Bl 817 ITgEd e de

qHIE

“Boue &1 3 ®ad S9AT A8l 271 39 U &l
fRar difve ek fGuoe &) wefa ik TR wowEl
Elm

P.T.O.



3061

4

(@) fafe fuoe smemensl /eda T = it St fEuor

2. (a)

(b)

FeETRl ) TEEE @ e e @ o R dar
F ¥ WeT FA B F R e @ fE aem A
HEA T AHAN W T & forg fqureal gR1 S9g
T el Ao fEuue sEaRen a8 7

TR A T T ADRA AATK AR AN
N 3D A GHE WEAl 31 39 WA SR AR
Tafawoii eRe! @ e e S IEeh faqu ot
i wenfaa e

What do you mean by consumer behaviour?
Discuss the buying decision process with the help

of an example.

What is market segmentation? Suggest suitable
bases of market segmentation that benefit a
marketer in determining the appropriate target

audience.
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“Pricing is an important element of the marketing
mix of a firm.”. Comment. Explain the various
factors influencing the pricing decisions of a

marketer.

“One can eliminate a middleman but cannot
eliminate the functions performed by them”.
Comment. What are the types of distribution
channels used by the marketer for consumer

goods?

(3r) ¥R wefm s Refim wERm @ @ s

a1G| fal e g0 @ea Ry gAY Mg B
7 fow s w-® e Feior wEfa @ s
ahforear 7

I FREAl WG9 FRE S Ao & Uw drnd
Tz € e & Brv wfResd &0 w09 e @9 Th
faquEeRat @ weEd e 2

Pl



3061 8 - 3061 5

(@) See-fsor @@ 27 v fawww & w9 H, wA-A OR

W TR TS F Iewe - Fgor ) gl e 27
(c) Why is it important for marketers to study
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makes a purchase decision for clothing and
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accessories.

(d) “Product positioning is not what you do to a
4. (a) Distinguish between Penetrating pricing and product, rather, it is what you do to the mind of

) _ . : . the prospective buyer”. Explain the statement with
Skimming pricing. Which of the pricing strategy

the help of suitable examples.
would you recommend for a new mobile phone
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3. (a) “A product offers a complex bundle of
benefits”. Explain the statement. What are the
five levels to products, Explain with the help of

examples.

(b) What is meant by Product Life Cycle? Enumerate
the strategies that shall be adopted by a marketer

at different stages of Product Life Cycle.

OR
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(c) What is Product-mix? As a marketer, what factors
influence the product-mix of your organisation?
What strategies would you adopt to maintain an

effective product-mix?

(d) What are the various stages of New Product
Development? Is there any difference between

Concept testing and Test marketing?
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