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2. Attempt all questions.

3. All questions carry equal marks.

4. Answers may be written either in English or Hindi:

but the same medium should be used throughout the

paper.
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(a) Exarnine the significance of marketing in the
process of persuading and acquiring new

customers. Provide an example .of a corporation

that achieved substantial expansion because of
effective customer acquisition strategies? (8)

(b) Discuss the way political and legal alterations at

a domestic or global scale can impact marketing

decisions. Illustrate a case when a corporation

successfully manages legel obstacles or exploits

fresh legislation. O)

Or

(a) Examine the influence of technology advancement

on marketing tactics. Provide an instance of a

corporation that utilized nascent technologies to

revolutionize its marketing strategy. (8)

(t,) wun frq'ffi f EHUI *t Ac-{ Aff ft qq}4afi6
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(b) How can marketing give a business an edge over

its competitors? Describe a company that

used marketing tactics to set itself apart from

competitors that worked well. (7)

(b) What strategies can a corporation employ to
effectively handle its product mix as it progresses

through various stages of the product life cycle?

(7)

OR

(a) What roles do psychographic factors, such as

attitude and way of life, play in market

segmentation? Give an example of a brand that

targets a certain psychographic type. (8)

(b) Discuss the increasing relevance of environmentally

friendly and sustainable products in product

mix. (7)
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2. (a) In what ways can age, gender, and income, among

other demographics, be used to segment a market?

Give an example of a product that successfully

appeals to a certain group of people. (8)
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3 (a) Explain how fluctuations in market demand aff,cct

price decisions. Give an example of a corporation

that employs dynarnic pricing depending on demand

changes. (8)

(b) What is the impact of discounts and sales

promotions on consumer behaviour and sales

growth? Provide an instance of a corporation that

successfully executed a discount or promotion

strategy to stimulate sales? (7)

Or

(a) Analyse the influence of arranging promotional

events on the visibility of a business and the level

of engagemcnt with customers. Provide an inslance

of a corporation that executed a successful

promotional event. (8)

(b) Explain how the brand image and positioning of a

company influence pricing decisions. (7)

(i; Discuss the benefits and drawbacks of using

wholesale distribution channels. Give an example

of a business that relies on wholesalers to reach

out to retailers. (8)

(b) Discuss the opportunities and problems ofretailing
in rural India. (7)

Or

(a) What inrpact has the rise of e-commerce had on

distribution strategies? Give an example of a

corporation that relies heavily on internet
distribution channels. (8)

(b) Explain the franchise retailing concept in the Indian

nrarket. (7)

Explain any of the two : (7.5+7.5)

(a) Services marketing mix

(b) Social marketing with example

(c) Sustainable marketing challenges

(d) Social and cultural factors aff'ecting consumer

buying dec isions

(c) av urol d c-{+ *< crq 6'A d cfrqr t Rcwr

* rrta fr Rlqqr dfrqr t+ furq F6 ssraur

vrsr{ 6t frr{+ vqrff urro efuq6q wrftfuif * q,RUr

cdw frRR aR-d ft'qr? (e)
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