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Explain the meaning of the term 'consumer' under

CPA 2019. 'An individual is motivated to buy products

and services for different reasons.' In the light of the

above statement, explain the various types of buying

motives. (5+ 10)

OR

Explain the concept of 'Maximum Retail Price

(MRP)'. Why is it considered deceptive? Also explain

the concept of price in wholesale and retail'

(5+5+s)
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Explain the term'deficiency in service' as defined in

the Consumer Protection Act, 2019. Explain a case

decided by the National Commission as per CPA,

2019. (5+10)

OR

Write a short note on the National Consumer

Helpline. Explain the meaning of the term 'Unfair

Trade Practice' as defined under CPA 2019 in

detail. (5+10)

(a) Education services

(b) Misleading advertising

(c) Medical services (7+8)

OR

P.T.O.

3. List a few recent developments in the field of

consumer protection in India. Cite and explain any

leading case decided by the Supreme Court of India

or the National Commission under the Consumer

Protection Act, related to any one of the following:
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Who can file a complaint under CPA 2019? What are

the grounds for filing such a complaint? Also explain

the limitation period for filing complaints under CPA

20\9. (5+5+5)

What is an Anti-Competitive Agreement under the

Competition Act 2002? List the provisions of the

Competition Act 2002 relating to regulation of
combinations. (5+10)

OR

(a) Exptain the composition and powers of the

Competition Commission of India. (8)

(b) Briefly explain a case which has been decided

under the Competition Act 2002. (7)

(a) What are the objectives of FSSA 2006? What are

the offences and penalties under this Act? (7)

(b) What is the role of BIS in consumer protection?

(8)

OR

Write short notes on any 3 of the following: (5x3)

(a) Integrated Ombudsman Scheme

(b) Power, functions and Financial jurisdiction of an

Insurance Ombudsman

(c) Advertising Standards Council of India

(d) RERA Act 2016
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