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(b) How would you design a promotion mix for a
shampoo for men? ; (7)
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(a) “The aim of marketing is to make selling
superfluous.” In the light of this statement explain
what is marketing. : (7
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(b) How does change in a cour;tries population age-
mix and the growth of ethnic and racial diversity
affect the marketer? (8)
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5. (a) “It is five times more expensive to find new
customers than to retain existing customers.” In
the light of this statement explain relationship.
marketing? (7)
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(b) What is Integrated marketing communication? What
factors have led to its growth? (8)
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OR
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(a) “Digital Marketing involves using several forms of
digital communication to connect with potential

customers.” Explain (8)
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4. (a) How does a vertical marketing system differ from
a conventional marketing channel? Explain (7)
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(b) Explain the various factors which influence the
pricing decision of a firm? (®)
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(a) “Nonstore retailing has been growing much faster
~ than store retailing.” Explain (8)
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(b) Differentiate between cost based pricing and value
based pricing? 1)
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OR

(a) “Holistic marketing acknowledges that everything
~matters in marketing. and a broad, integrated
perspective is often necessary.” Elaborate the
statement. (8)
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(b) Explain how the marketing of services is different
from the marketing of goods. (7
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2. (a) What are the types of buying motives of a

consumer? Give suitable examples (7)
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(b) What is market segmentation? Suggest ways to
segment the market for

(i) Mobile Phone
(ii) Bicycle . (4,4)
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(a) A consumer wants to purchase a Laptop. Explain
his buying decision process. (8)
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(b) Differentiate between niche marketing and
segment marketing. (7)
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3.

(a) What is product mix? Explain the various product

mix strategies. 8
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(b) What is the significance of packaging? What are
the main areas of concern? (8)
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(a) Differentiate between line extensnon and brand
extensnons (8)
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(b) “Product support services help the seller augment
the product sold.” Explain (7)
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