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(b) How would you design a promotion mix for a

shampoo for men? (7)
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(a) "The aim of marketing is to make selling
superfluous." In the light of this statement explain
what is marketing. (7)

"Fqurt ql 3t{q ffi d rtrq{qq. qqnr }1'' E€ 6'q{
+ ind-*. t qq dfrrq ft'Fcq{ wr *r

(b) How does change in a countries population age-

mix and the growth of ethnic and racial diversity
affect the marketer? (8)

fufr tsr fr u-rfer fig-ffrrur + qR{{.{ ifu drftc *{
{dc REUHr * Etr Eqsr6 d ++ yqrFd o.tt *?

(a) "It is five times more expensive to find new

customers than to retain existing customers." In
the light of this statement explain relationship
marketing? (7)

"dwr nEd d q-{q rlq+ d ga-<r { qe {rt6} 6}
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(b) What is lntegrated marketing communication? What

factors have led to its growth? (8)
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OR
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(a) "Digital Marketing involves using several forms of
digital communication to connect with potential

customers." Explain (8)
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4 (a) How does a vertical marketing system differ from

a conventional marketing channel? Explain (7)

qq. qEo-d qttrtr ft€{ qriqRr qrdEr +i-d t *t
ftq+dr t? qret dfrsl

(b) Explain the various factors which influence the

pricing decision of a firm? (8)

q{ * te ftit{ol ffic d nqrR-d 6A sre frfuq
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OR

Srslatt

(a) "Nonstore retailing has been growing much faster

than store retailing." Explain (8)

,,61r frtfr.r fr gr+ i ffi{ ftttu <ga tfr t aq
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(b) Differentiate between cost based pricing and value

based pricing? 0)
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OR
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(a) "Holistic marketing acknowledges that everything

matters in marketing and a broad, integrated

perspgctive is often necessary." Elaborate the

statement. (8)
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(b) Explain how the marketing of services is different

from the marketing of goods. (7)
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(a) What are the types of buying motives of a

consumer? Give suitable examples (7)
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(b) What is market segmentation? Suggest ways to
segment the market for

(i) Mobite Phone

(ii) Bicycle (4,4)

i tiR trsF6-(UI q1 5, Iiqrflr€d 6 ldq qrqn qr
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(a) A consumer wants to purchase a Laptop. Explain
his buying decision process. (8)

sq, sct*ftT ffi €tfir qrrdr lt sfi6 €t{ ffd4
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(b) Differentiate between niche marketing and
segment marketing. (7)

Eilil frcur{ qt( cb (segmeng frqqi + fiq irdr
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(a) What is product mix? Explain the various product
mix slrategies. (71

serq frqq wr *? Ffrer Eflrq frryq 1urfffr{if *
qRaqr dfrqr

(b) What is the significance of packaging? What are

the main areas of concern? (8)

OR

ST TtII

(a) Differentiate between line extension and brand
extensions. (8)

arfq q;xtrq *{ E1g \'fi&r{ * frq s-d.{ 
.d|fuqr

(b) "Product support services help the seller augment
the product sold." Explain (7',

"sen rq{qfu ft+tr d ti w vore d q-dr+ t
r<E q-cff *r" qrcqr dfrqr
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