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1. (a) “Marketing is not merely selling.” Examine the
statement and discuss the nature and scope of

; ] marketing.
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What do you mean by marketing mix? Explain the
concept of extended marketing mix.
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Or (3Agan)
“The present day marketing is customer-driven.”
Comment. To what extent is this orientation
followed by Indian companies?
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Explain how changes in the demographic and
economic environment affect marketing decisions.
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Explain the various stages in the consumer buying(
decision process. How can a marketing manager
benefit from the study of consumer’s post-
purchase behaviour?
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What is a brand? Explain the significance of
branding for marketers and consumers.
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“Pricing is an important element of marketing mix
of a firm.” Comment. Explain the various factors
influencing the pricing decisions of a marketer.
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“The current retail scenario in India is undergoing

a revolutionary change.” Examine the statement
giving two new forms of retailing in India.
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Write a note on ‘skimming the market’ strategy of

pricing.
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What is meant by segmentation? Suggest suitable

. bases, giving reasons, to segment market for the
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following products: (i) Car, (ii) Biscuits.
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Discuss the psychological factors affecting
consumer behaviour. Use suitable examples.
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What is positioning? Explain some of the

important bases of product positioning, giving
suitable examples.
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Explain the meaning and significance of online
marketing.
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Explain the term Advertising. Also ‘elaborate its
characteristics and objectives.
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Write a detailed note on rural marketing in India.
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How does sales promotion complement
advertising and personal selling? Give suitable

examples.
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Explain the process of new product development.
Give examples.
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Describe the concept of product life cycle. Briefly
discuss the appropriate strategies to be adopted at
the introduction stage of PLC.
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Or (J1gan)

Write a note on test marketing of a new product.

Why do many new products launched in the

market fail?



