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(a) Types of ad agencies

(b) Deceptive advertising

(c) Agencycompensation

(d) Ascr

(e) Digitaladvertising.
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Nore:- Answers may be witten either in English or in
Hindi; but the same medium should be used

throughout the PaPer.
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Attempt all questions.

All questions carry equal rnarlcs.

pf rta efiad *t
sd,rrg+ *'er6 s{," dr

1. (a) Explain the nature of Advertising. Also diff-
erentiate between advertising and sales

Promotion' 
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fudrrr{ +t ryfa sryrsq I tr-trqq dqr F.rfrq

ffi1 qe{-mfiqlBqr 
7

(b) Explain the types of Advertising classified on the
basis of target audicnce and geographical spread.

dfsffi Eqf-s fffl qhmq fuRn + snfi rR

erit*a *i fq-{Nq + n-srd d ssrflr{q I 8

or(3TrEr)
(a) "The basic objective of Advertising is to increase

sales and profits." Elaborate, pointing out other
objectives oI advertising.

"ifinqq a {o styq t r+rq fierr Errq d gk r,.

tr-{rr{ t sr:q BiT+J d iF.rd q-{t g}, fdgn
+1ftq r 7

(b) What is Advertising Budget? Discuss two
important methods of deterrnining advertising
budget.

fffimc eqz Rl A-dr t i fffirqq e.ra trqifcc
+-d si d q-d-dryf lqfif,d 6r f**+q Bifrq r s

2. (a) What are the various ways of Advertising through
internet and other interactive media?

fflie nw 3i-q fdf€q frft-qr c{ kdrq-{ q;{i +
ftflrq a6R aqr i z 7

(b) Which Advertising media would you suggest for
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Why is it necessary to measure advertising
effectiveness? Explain.

t+trq+ qqwsrR-dr * qrq-* eiil qrqw* li
srrflr{q I 7

Explain in detail "C.onsumer Jury,' method used
to measure advertising effectivenes.

fuilqc qqr+drtrdr crct + ff,t 'sqqlffir qqmd,

fdlsdf{RRtsrrflr{qt 8

or(qqql)
"Oue of the essential steps in advertising
management is to measure the effectiveness of an
advertisement." Why do some advertisers not wish
to measure advertising effectiveness?

"tr-drq-{ rFr*FI .[r q6 €{Fr{+fi q{ur A fdrc-{ +1

xqr*qrRar d crT{r t" E;B fudrc'{fi-df kdrq-r
xqr*srfra si clq+ d Ear q+ rd {q} ? 7

Describe the various methods of evaluating sales
effect of advertising.

frsrqq + l+*q c{ {qrq BJ crc} +t fqfrrq
Efird q,r suf-{ dtds I 8
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5. Explain aty three of the following:
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advertisitrg the following products/service/idea.
Give reasons also.

(i) Banking service

(ii) Tractors

(iii) Toys

(iv) Child vaccination programme.

i1q 3s66a7sa7ie-qR ql rs-{rqq qii + ffi orq

+{ t fi-{rrr qrqq 6r g-flq tt? +r<q fl
dfrq t

G) ffiirfurq
(iD l€{
(iii) fiq-dt+

(i') ftRI zt+rfi{q iiqn r 8

or(ura1;
Explain any three of the following:

(a) Television Advertising

(b) TransitAdvertising

(c) Product Placements

(d) Media Scheduling.

frq d * f+-d'#{ q} srgrEq:

(a) HBqr fd{rr{
(b) cr€6{ Fddrlr{
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(c) r*rE tc*u
(d) t'rfsql t-<{frtu I

3. (a) What do you understand by rational appeals?

Explain, giving examples, the use of rational

appeals in advertisements.

rfurm o{ffi t eflc Rr qcgt t? M i
a-&i.rrd srqiqf + r+rr * st(r6{ur {rr{rsq | 7

(b) Critically examine the role of celebrities in making

endorsements while advertising.

fq-$rqq *.it srq gst+q a-{} { q{r$ Efr{df 61

$r*r +r eTrdtfird-+ qt{sr +ifuq I 8

Or(qrrfi)
Write notes on arry three of the following: 9

(a) Emotional appeals

(b) Jingles

(c) Body copy

(d) Advertising creativity.

f{qi+ffi'*{q{Mfrtuq:
(a) cFHrd-dF 3lfid

G) Firr€ (ingles)

(c) vr{-< +1 ro-o (body copy)
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