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(a) Types of ad agencies
(b) Deceptive advertising
(c) Agency compensation
(d) ASCI

(e) Digital advertising.
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NoTE:— Answers may be written either in English or in
Hindi; but the same medium should be used
throughout the paper.
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Attempt all questions.
All questions carry equal marks.
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1. (a) Explain the nature of Advertising. Also diff-
erentiate between advertising and  sales

promotion.
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Explain the types of Advertising classified on the
basis of target audicnce and geographical spread.
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Or (1gar)

“The basic objective of Advertising is to increase

sales and profits.” Elaborate, pointing out other
objectives of advertising. .
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What is Advertising Budget? Discuss two
important methods of determining advertising
budget. '
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What are the various ways of Advertising through
internet and other interactive media?
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Which Advertising media would you suggest for
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Why is it necessary to measure advertising
effectiveness? Explain.
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Explain in detail “Consumer Jury” method used
to measure advertising effectivenes.
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“One of the essential steps in advertising

management is to measure the effectiveness of an

advertisement.” Why do some advertisers not wish
to measure advertising effectiveness?
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Describe the various methods of evaluating sales
effect of advertising.
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5. Explain any three of the following:
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advertising the following products/service/idea.
Give reasons also.

(i) Banking service

(ii) Tractors

(iii) Toys

(iv) Child vaccination programme.
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Or (Hgan)
Explain any three of the following:

(a) Television Advertising

(b) Transit Advertising

(c) Product Placements

(d) Media Scheduling.
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3. (a) What do you understand by rational appeals?
Explain, giving examples, the use of rational
appeals in advertisements.
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(b) Critically examine the role of celebrities in making
endorsements while advertising.
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Or (319an)
Write notes on any three of the following: 9

(a) Emotional appeals

(b) Jingles

(c) Body copy

(d) Advertising creativity.
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