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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt of this question paper.

2. Attempt All Questions.
3. All parts of a question must be attempted together.

4. Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.
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1. (a) Explain the concept of Marketing Mix, Explain the various elements of

marketing-mix, giving suitable examples. (7)
(b) “The present-day marketing is customer-oriented”. Discuss. (8)
OR
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(a) Discuss the following stages in the evolution of marketing.
(1) Production Orientation Stage.

(i) Societal Orientation Stage. 7
(b) Write a note on the marketing process. (8)
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2. (a) List some of the demographic trends of interest to marketers in our country
and also discuss whether these trends pose opportunities or threats to
marketers. (7)

(b) What is Market Segmentation ? Discuss the requirements of effective market

segmentation. (8)
OR
(@) In what aspects can family influence buying behaviour ? Explain with
examples. (7)
(b) What is product positioning ? Explain its importance. (8)
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Differentiate between Consumer Products and Industrial Products. (7)

Discuss the significance of packaging and labelling in modern-day
market. (8)

OR

Suggest marketing strategies for a consumer durable product during its growth
and maturity stages. (7)

What is a brand ? Explain the significance of a brand for marketers and
consumers. (8)
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What is meant by pricing ? Explain the objectives of pricing policies of a
business firm. (7)

Compare the cost-based and demand-based pricing methods with
examples. (8)

OR

What is promotional pricing ? Discuss its advantages and disadvantages.

(7
Differentiate between Market Skimming and Market Penetration Pricing.
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5. (a) What are the major marketing logistics decisions ? Briefly explain each of -
them. (7

(b) Explain the difference between intensive, selective and exclusive
distribution. (8)

OR
Write explanatory notes on any two of the following :
(a) Dynamic Pricing Strategy
(b) Expanded Marketing Mix

(c) Impact of Technological Environment

(d) Tele-Marketing (7'2,7%)
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