
z\r'11r

t"-,
[This question paper contains 4 printed pages.]

Sr. No. ofQuestion Paper : 1868-C GC-3

Unique Paper Code : 224133O3

Name of the Paper : E-Marketing

Name of the Course : B.Com (H) CBCS

Semester : III

e)
Ao

Your RoIl No................

Duration : 3 Hours Maximum Marks : 75

1. Write your Roll No. on the top immediately on receipt of this questiotr paper.

2. The question paper consists of 5 questions, each with an internal choice.

3. Each questions carries 15 marks.

4. Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.
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(a) Discuss natue and scope of marketing in business.

(7.s)

(b) Outline the differences between segmentation, targeting and positioning.
(7.s)

(m) qq1+ frcqn (cr+tur) d c-{ft'vd 6rf+d fr Td dftql
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OR

(c) Discuss the different bases of market segmentation in conventional marketing.
(7.s)

(rr) vntRo Bcq{t qrqR fu{n{* frk{ s'trrt d;rqt dfrqt

(a) Discuss the concept, nature and scope of e-marketing. State drivers for
growth and need of e-marketing in the curent scenario. (7 .5)

(b) V/hat are the challenges and opportunities faced by an e-marketer in India?

Explain with the help of SWOT analysis. (7.5)

(o) t-rrdErr fr irftn<w, l-eR \s u'r6+d fr qd dftqr a.fcrr cfrSq i fr6tt
ffi yd t-qrdErr qt qr{t{6il qm dfrqr

(re) rnrt d €-Bcr er(r qr{n d vr+ erfr Tnftd \q iFRR +It *? sworfrqequr

d vrr+tn I qrtqr dftrqr
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(c) Discuss the issues and challengers faced by the e-marketers in the India

context. (7.5)

(d) What is the difference between e-marketing and traditional maketing?(7.5)

(rr) urcr + tdrl {, t-ffi{r Enr qFFrr frs w+ sre U+ \q gnftA- d qd dftqr

(q) €-qrSErr (E+gik6 frqq{) ift: clffio' Eqq{ * fi-q wr eret *?

(a) What do you mean by e-marketing mix? Explain wtih the help of suitable

examples. (7.5)

(b) What is E-CRM? How does it differ from traditional CRM? Explain benefits

and limitations of E-CRM. (7.5)

(o) €-qrdEn fr-n (fffu6 ftqqr frx) t enq wr ffi{+ l? cqw e<rut"}
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(ro) t-ft.urcw. (Effi*- uwo. 6tr rstm) wr i? T6 qRqR+- trurcw. (urr*

<-eer c-qrn) t fus r*n ft-q t? t-tr oilr\t * anr w €qr$ fr qrcqr dftsr
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(c) Discuss gpes ofcommunities and social networks and highlight fte differences

between the two. (7 .5)

(d) Suppose you want to purchase a branded mobile phone online. Briefly explain

your buying process in this situation and what drives you to make this
' purchase? (7.5)

(zr) <-un vq +{rd H + e-+lt fr q-qi *frq g{ +at* + A-q srdr srrrn dfrqr

(q) qr+ frfus fr wc \rfi Ees Asr{d dT m-;rdr$ rafl-d-{r qr6+ ir w qfifuft {
Brsfi GA-q cB"Ttftr&qt qnqr dfrq vs E-dr{q ftqarqt-{ 61+* fts i{rc-*]

+Rd ql+ qrf,r 6r.m.wr i?

(a) What are the key consideration that an e-marketer should keep in mind

while designing the website? (7.5)

(b) What are the issues faced by marketers while moving from an offline business

to online business? (7.5)

(q') nEsr{c fr EQcr q<ri <qq ffi t-ffiil 41 6n ffiq^cuf qra yi tert t{r
qrBs?

(u) frm-o6< ervp t drorE-tt qrcR i{c-{r+ + mq t ffi<r* am rnq-qr frq vr+ qA

3| er l?
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(c) Write short notes on the following

(i) Internet marketing vs. e-marketing (5)

(ii) Dornain name branding (URL) (5)

(s)

4

(iii) Process of Search Engine Optimisation (SEO)
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(rr) ffir w eg tFord RR<v:

(i) @c qr$Err q-{rq €-qr+trrT

(ii)i+{+{sGrr 1uRr)

(iii) {d eu-t q@s'{ (sEo) * efrqr

(a) What is the role of "Social Media" in e-marketing? Comment on merits and

demerits of any two social media of your choice. (7 .5)

(b) 'Online promotion must be intergrated with offline promotion.' Discuss.

(7.5)

(o) t-ardEr + "+ErdftBlr'6wr1S-orts? srftqa<+ft;fi- aQ{raftBqr
* W G u-*Cfr q{ tqfr !fffrql

(€)S'rdrfl lTqtiT(onlinepromotionlaMsrtsfu -orr+rerh(of fl inepromotion)

t r6-qd *n sGsr q-qt dftqr

OR

(c) Write sho notes on the following:

(i) Issues in E-mail Marketing.

(ii) Tracking of Retum on Investments in PPC marketing.

(r) ffiR'+o vt trq ftnffi ftkq:

(i) t-+d qrdEr * I?r

(1.s)

(7.s)

(ii) Q-w-ko epc) qrdEt vt frs rr,{ ftilfr- + cRs-d fr {ffirr oc<rr
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