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Note :  Answers may be written either in English or in Hindi; but the same medium should be

used throughout the paper.
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All questions are compuls.ory.

All questions carry equal marks.
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1. Explain any five categories in which different types of advertising can be classified. Give the

different objectives of advertising.
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Or
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What is “Audience Selection” ? How is it helpful in advertising planning ?
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Differentiate between “Radio advertising” and “Television advertising™. In your opinion which —

is the most useful ?
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What is Media planning ? How media plan is developed and problems are faced while doing

media planning ? : —
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What are the buying motives of consumers ? How advertising affects the buying motives of

consumers ?
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Do you think the same advertising copy is suitable for all types of media ? Substantiate yﬁur

answer using examples.
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‘As the head of the advertising department of your company, you are to select a suitable
advertising agency for an advertising campaign for a new brand of scooters for ladies to be

launched soon in the market.” Which type of agency would you select and why 2
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If you were to select an advertising agency to develop and implement an advertising campaign

for a new Tata sports car. What facts would you consider and why ?
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Explain the various methods that can be adopted by a sales person in the approach stage

- of personal selling process.
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Or
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How do sales objectives affect the design of sales strategy ? Explain taking an example of

a “Five Star H_otel”.
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