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(a) A study was designed to understand the behaviour
of online shoppers. A survey of 1200 online
customers was conducted. One of the questions

asked was, "Do you feel satisfied with your
online shopping experience?" Out of 700 women,
560 said yes and out of 500 men, 340 said yes.
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Test at 570 level of significance, can we conclude

that the proportion of female satisfied online

shoppers is more than male satisfied online

shoppers? Q.5)

(b) The following data were collected for a newly

opened restaurant in which 100 male and 106

female customers were asked to rate the food

served, on a scale of I to 5, where the response

I signifies: liked very much, and the response 5

signifies: did not like at all.

Rating by the customers

I 2 3 4

Male 23 3t 2 16 22

Female 29 35 7 l0 25

Is it appropriate to conclude that the ratings are

independent of the gender? Test at 570 level of
significance. (7.5)

In recent days, environmental issues have received a

great deal of discussion in the field of marketing. As

the society has become more concerned with the

natural environment, businessmen have begun to

modify their behaviour to address the society's new

concern. With the growing awareness about the
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t I I,Oirrribution Criri(nlV.tuc implication of global warming, non-bio degradable solid
waste, harmful impact of pollutants etc., both marketer
and consumers are switching to eco-friendly products
and many companies have accepted their responsibility
not to harm the environment and not to waste the
natural resources.

You are the head of marketing research department
of a growing FMCG company, which is contemplating
to introduce a new line of eco-friendly products
namely, biodegradable disposable plates and cutlery.

Design a questionnaire to study the consumer
awareness, perception, the intent to buy and use these
products. ( 15)

Amul is exploring the idea to launch camel milk. Soon,
it might arrive on your breakfast table. The company
has already received approval from the Food Safety
and Standards Association of India (FSSAI). Camel
milk is considered to have several health benefits,
such as high insulin and vitamin content. GCMMF,
the country's largest dairy cooperative, which markets
milk and milk products under the brand, has approached
you to find out if they should enter the Indian market.
Prepare a research proposal clearly stating all the
stages of the research process to address the above
issue. ( 15)

0,t0 0.rr5

0.0n5

0.r)l

0.110(15

u.{)01

!671:,
l,(5ll

l-(rl5 1

i3.r:1

5.lill

4.052

l,?07

3..tJ5

3.:50

l-t(),
l,tt)a!

:t.(,5,

-'t.0t l
2.r1)

2.U7
:.921

2.19t

:.878

:.s6t

:,SJJ

:.rri
:.$t9
:.v,?.
:.ir,
l.rN?

7-1it)

l.7tt.
:.?61

:.xr'

l.?(rl
: tuil
:.n1,

2.5 '

.r t.s,r,t

,:.9:l'
x.rio.
t,,t,i
5.tlt
S..l;s :

5.Or t 
.

r 4.78t

'. t.581 . .

.ri r

.t.:: I

,,l.lt0
.1.07:)

JJIIJ,
l.9oj .

. x.912

::.ssi..'
.i.s:0. '

: :t.s19..

... l.?6ti .r
..1.7t1.'

. 3i0; '
. .l.ot\l
,J..t.l

r.lst...
.r.1i,r,

' .'t..l?t j l

'l'.::rii '

3

P.T.O.

3

ir
ii

il
i,rt
ic
110

l,'
Ii,
I'r
irl

.1.30J

3.lnl
1316 .

t:.J7t.
:..n1

zyj l

r lJt{,
2.:61

2.22E

:.:ot ,

2.t1r'
!.ra{..
2.t.ls. .

,3.11!..
2.t20'

2Jt0-

:2,tot..
r.r4.]

,:.986.

3.{r$0,

Lotl

?ol
1.lYr1 :
2.0i0 .

2.0J6

7.052 -

. 2.Ot$
'2.OtJ

2Jl:l .

l,(rll
rt,inri ti

't.rti.i

3.t.rJ

:../)t
.za!6
:.ul

. 1.7i1

2.71E

?..1( l.
2.6J0

Z.r,:.i

:.({l1
:.581

2.567

.1552
';.:.JJ9;.

2,521r

?.51r .., l,i
. 2,Slx

.'2.5$

,' :.,lN.r .

' ).n,,
?..t7:r.

:..x,?

l..lid
',1-.11?.

:.1:r
i.t.)0

' :."r1$
' ?..r:ti ' l



528s 04285 0

Distinguish between conclusive and exploratory

research design using relevant examples. (7.5)

b) Describe four types of primary scales. Discuss

the characteristics and utility of each scale using

suitable examples. (7.5)

(a) Paired comparison vs. Constant

following:
(7.5x2)

sum scale

(a)4
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5. Write short notes on any two of the

(b) Stratified Sampling vs. Cluster Sampling

(c) In-depth Interview vs. Focus Croup method
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