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1. a. Explain what do you understand by Sustainability Marketing with examples (9)
b. How can the understanding of Sustainability Marketing lead to increased profitability for organisations? (9)
OR
a. How is traditional marketing different from sustainability marketing? Explain with examples (9)
b. Write a short note on the link between SDGs and sustainability (9)
2. a. How is the marketing mix different for traditional marketing as compared to sustainable marketing? (9)
b. Differentiate between targeting and positioning from a sustainability viewpoint (9)
Explain the concept of STP from the viewpoint of Sustainable Marketing. (9)
OR
a. Explain how companies can add value through sustainability. Give at least two examples (9)
b. What is the concept of holistic approach to sustainability? Explain its relevance (9)
3.a. b. Throw light on any 2 aspects of sustainable consumption(6)
OR
a. Differentiate between reasonable consumption and mindful consumption. Also give two examples for each (9,3)
b. What are the motives of adapting Sustainable Consumer Behaviour (6)
4, a How does the understanding of the concept of 3Rs hold importance for sustainability {(12)
b. How does sustainable packaging and branding help organisations achieve success? (6)
OR
5. Write short notes on any three (6X3=18)
a. Ethics and Sustainable Marketing
b.3Rs
c. types of consumers
OR
“In today’s profit-driven world, marketers are often saddled with achieving very ambitious targets” How can your

understanding of sustainability marketing help to achieve them? (18)
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